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Presenter: Lukas Buchheim (University of Munich) 

Title:   “The Effect of Government Purchases on Jobs and Business Confidence - Evidence 
from Germany” 

Abstract: This paper aims to estimate the effect of fiscal stimulus spending on 
employment and business confidence using the county level allocations of the German 
stimulus package for 2009-2011. Because the level of stimulus funds that a county receives 
was potentially endogenous, we obtain identification by using the fact that some of these 
funds were allocated according to exogenous formulary allocation factors such as a county's 
geographical size or its number of pupils. Besides measuring the effect on regional 
unemployment, we plan to measure the effect of the stimulus on business confidence using 
the Ifo-Business Climate. Thus we might be able to examine the role of business 
expectations for economic recovery. 

 

Presenter: Felix Ebeling (University of Cologne) 

Title:   “Follow the Leader or Follow Anyone - Evidence from a Natural Field Experiment” 

Abstract: In a fundraising field experiment we show that individuals are not only 
conditionally cooperative, but that they are also more prone to donate to a homeless 
individual when the previous donor has a higher social status. We trailed a homeless person 
asking for donations within Cologne's metro trains for two weeks. Thereby we systematically 
varied the status of the first giver in the train. In the control treatment we did not intervene. In 
the low status treatment the first giver was always a (poor looking) low status person from 
our team and correspondingly in the high status treatment a (rich looking) high status person. 
In our experiment the probability to receive a donation in a train is 65% higher in the low 
status treatment than in the control treatment. Additionally, in comparison to the low status 
treatment, the probability increases by 22% in the high status treatment. To our best 
knowledge this is the first study providing field evidence for the particular influence of high 
status individuals on others’ economic activities. 

 

Presenter: Felix Ebeling (University of Cologne) 

Title:   “Generosity and deception in the field: Evidence from metropolitan mini-markets” 

Abstract: We measure generosity and deception in quasi-credence goods markets. 
Purchasing loose candy in metropolitan mini-markets, we find that sellers systematically 
over-charge when the possibility exists to secretly weigh the candy. The results emphasize 
the robustness of fraudulent behavior in credence goods markets and are robust to physical 
appearance (manipulating status) or purchase quantity of buyers. However, on the other side 
we also find systematical under-charging / generosity which seems not to depend on visibility 
but is persistent when sweets are weighted secretly. Finally, as we made several purchases 
at each mini-market we can check whether seller behave consistently. Indeed, almost 90% of 
sellers behave consistent, which mean they do not over-charge one customer while under-
charge another. 


